Energy that
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Who is Gen Z? They have Purpose and make decisions
The WHY? Generation based on common Purpose

Forbes describes them as a benchmark generation....

Do you see me?

Change Do you hear me?
Do | matter?

They want change They are They respond
and aren't afraid motivated when positively or
to insist on it. they know the negatively to
WHY. these three
questions.
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Gen Z and climate
69% attest to climate anxiety * 3 2 %

Have taken actions
against climate change

Record breaking climate events 2022 alone

Monsoonal rainfall Pakistan

Horn of Africa drought

European wildfires and drought

Storm Ana-Southern Africa

Cyclone Batsirai- Madagascar and Mauritis

Heatwave and hurricane North America

*When seeing predictions on social media According to
Pew Research Center Survey 26 May 2021
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WhO are Gen Z? Focused on

Social media in

: - Activism: fully integrated
Differentiation and focus Evionment &  intother lves
Spend more Social Justice . Y
Lt ethnically
researching diverse
: befqre generation
Investing
Who they are, their
attitudes, values and Use their
risk tolerance will shape EXpeded 0 voice for the
; e the most common
how they invest well

good

educated

As consumers
rank
sustainability
above brand Less risk in

name behavior

First
generation
to be digital
natives
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Where do Gen Z invest?
Motley Fool 2021 Survey

@@

Technology/High-Tech Bond Crypto
/Emerging Tech Investments

*believe that companies

90% “have a responsibility to address

environmental and social issues,”

*According to a 2019 McKinsey Research poll,
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https://www.mckinsey.com/industries/retail/our-insights/the-influence-of-woke-consumers-on-fashion

Sustainability and Gen Z
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What can we do as an industry?
To successfully win Gen Z support

Engage with Gen
Z consumers
education,
new programs,
protection.

Be agile when

building digital

tech to reach
Gen Z.

Build
opportunties
to enable local
investment in
energy.

Create jobs
focused on
flexible working.
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Consider Gen Z

authority and
accountability
when responding.

Use regulatory
sandboxes as test
beds
for new business
models not only
tech.

Don’t
underestimate
the importance of
transparency in
reporting.

Build new
economic models
promoting energy

social justice.
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The rise of the conscientious
consumer will dictate policies,
actions, and opportunities

in the next era. We need to
build the bridge to Gen Z as
consumers and investors.
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Copyright and confidentiality

The contents of this document are proprietary
and confidential property of Nokia. This document
is provided subject to confidentiality obligations of
the applicable agreement(s).

This document is intended for use by Nokia's
customers and collaborators only for the purpose for
which this document is submitted by Nokia. No part of
this document may be reproduced or made available
to the public or to any third party in any form or
means without the prior written permission of Nokia.
This document is to be used by properly trained
professional personnel. Any use of the contents in this
document is limited strictly to the use(s) specifically
created in the applicable agreement(s) under which the
document is submitted. The user of this document may
voluntarily provide suggestions, comments or

other feedback to Nokia in respect of the

contents of this document ("Feedback").

Such Feedback may be used in Nokia products and
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related specifications or other documentation.
Accordingly, if the user of this document gives

Nokia Feedback on the contents of this document,
Nokia may freely use, disclose, reproduce, license,
distribute and otherwise commercialize the feedback in
any Nokia product, technology, service, specification or
other documentation.

Nokia operates a policy of ongoing development.
Nokia reserves the right to make changes and
improvements to any of the products and/or services
described in this document or withdraw

this document at any time without prior notice.

The contents of this document are provided

"as is". Except as required by applicable law, no
warranties of any kind, either express or implied,
including, but not limited to, the implied warranties of
merchantability and fitness for a particular purpose, are
made in relation to the accuracy, reliability or contents

Insert appropriate information classification. Apply document ID (if applicable).

of this document. NOKIA SHALL NOT BE RESPONSIBLE
IN ANY EVENT FOR ERRORS IN THIS DOCUMENT or
for any loss of data or income or any special,
incidental, consequential, indirect or direct damages
howsoever caused, that might arise from the use of this
document or any contents of this document.

This document and the product(s) it describes
are protected by copyright according to the
applicable laws.

Nokia is a registered trademark of Nokia Corporation.
Other product and company names mentioned herein
may be trademarks or trade names of their respective
owners.
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